OPTA Ohio Loves Transit Week 2019
GOAL: Spread the message of the importance of supporting public transit in our communities. We want to reach our riders, but also more importantly our non-riders – the media, our local business communities, local politicians and state politicians. 
As a whole, OPTA is sending out information statewide about our initiative, but we also want this to be grass roots in each community. 
PLEASE make sure to do at least the following. 
1. Email out a press release about Ohio Loves Transit week – it can be found here: https://www.dropbox.com/sh/496wtvi057jip2q/AAAJYLFzU0j9mi1MxRMqTxMfa?dl=0 
a. For agencies who want to tweak the release to tailor it to their activities for the week – please do so!
b. If you don’t have time to edit it, the press release should be good “as is” to send out.
2. Share the Ohio Loves Transit graphics on your social media page(s).
3. Invite your local politicians (mayors, city council, and county commissioners) and business leaders to ride on OHIO LOVES TRANSIT DAY – Thursday, Feb. 14, 2019. 
a. Across the state we’re making this a big effort to have a bunch of ‘influencers’ ride public transit in order to catch the attention of the needs of supporting transit in our communities and state. 

Ideas for agencies
1. SOCIAL MEDIA SHARING
Attached here: https://www.dropbox.com/sh/2hjfe4036aqqqin/AAA11bnfa-SgDbVWIgrLGV2Oa?dl=0
This Dropbox link will take you to folders that contain images for our OPTA push for Ohio Loves Transit. 
Both the original Adobe Illustrator files are in there – for agencies that have the time and resources to go in and adjust or add their own logos to the files. 
For agencies who don’t have the time or the software to edit the Ai files, we’ve also included PDFs and JPEGs of the files so you can just download them to share them as they are. They include the OPTA logo and the Ohio Loves Transit logo on them. 
OPTA SOCIAL MEDIA TAGS:
Facebook: @OhioNeedsTransit
Twitter: @OHNeedsTransit
OPTA WEBSITE: https://www.ohioneedstransit.org/ohio-loves-transit 
Below are some sample “ideas” you can share with your social media graphics. 
Fast facts to share on social media
(Feel free to copy and paste!—these are from the OPTA website)
· Each and every day Ohio's 61 urban and rural transit systems embark on an average of 315,068 trips. That means more than 115,000,000 times each year seniors, workers, students, veterans, people with disabilities, commuters, cyclists, shoppers, sports fans and others climb on board a vehicle operated by an OPTA member.
· While the people who ride public transit and the places they travel to are incredibly diverse, one thing is constant: Ohioans know they can depend on their local system to provide safe, reliable, affordable, convenient transportation when and where they need it.
· Ensuring that Ohio's transit systems have the resources it takes to meet the public's expectations today, tomorrow and for decades to come is OPTA's mission because we believe strong public transit creates vibrant communities...
· [bookmark: _GoBack]In addition to the economic activity generated by transit spending, the 60,000 dedicated men and women who work for Ohio's 61 rural and urban systems support 180,000 jobs in communities across the state. 
· Study after study shows it: public transit delivers more than great rides, our systems power Ohio's economy by generating business activity and creating jobs. 
· For every $1 that communities invest in public transportation, approximately $4 is generated in economic returns. 
· Ohio's rural transit system provide more than 2,000,000 rides per year that connect residents to shopping malls, medical facilities, schools, and other destinations.
· A recent study found investment in public transit pays big dividends for property owners. The value premium for single-family residential property near public transit was as high as 32 percent, for condominiums near transit as high as 18 percent, for rental apartments near transit as high as 45 percent, for commercial property near transit as high as 120 percent, and for retail property near transit as high as 167 percent.
· Every $10 million spent operating Ohio's transit systems generates $32 million in business sales.
· Did you know: Ohio's transit systems are nationally-recognized leaders in the use of alternative fuels? Public transit in the state uses hybrid, electric, and hydrogen fuel-cell powered buses. 


Call to Actions to post on social media
· Share your public transit story with us! Where does public transit take you? 
· How has public transit impacted your life?
· Where do we take you on our public transit? To the doctor? To work? To school? Shopping? Share your story with us!
· “Like” if you agree that public transit is an important asset of your community – just like public libraries or public parks. Local transit gets you there.

2. ACTIVITIES FOR OHIO LOVES TRANSIT WEEK
FREE 
1. Share OPTA messaging about Ohio Loves Transit on your social media
2. Share OPTA messaging about Ohio Loves Transit through email with press release and graphics
3. Print out the OPTA graphics  and hang them at transit centers, your offices, inside your buses (if allowed)
4. Print out the OPTA graphics and ask to hang in local businesses or at your community stakeholders’ offices
5. Send out press release to your local media (local newspapers, local TV and local radio stations) and your community stakeholders
LOW-COST
1. Buy Valentine’s Day candy and hand out with small print out of Ohio Love Transit logo (can print a sheet of the logos and cut them up to staple on to the candies OR print them on sticker sheets to stick onto the candy)
2. With your cell phone or iPad, go out to transit centers/bus stops/ pick up locations and ask your customers why they support public transit. Create short video to send to local/state politicians
3. Print double-sided OLT Valentine Postcard at local printer and have customers write why they support public transit. Collect these to send to state politicians. 
4. If you can get one printed, or make one from cardboard yourself – make an “Ohio Loves Transit” Instagram-style photo frame (example here: https://www.google.com/search?q=instagram+style+photo+frame&rlz=1C1GCEU_enUS820US820&source=lnms&tbm=isch&sa=X&ved=0ahUKEwim3Py-8KzfAhVp8IMKHX6zDl0Q_AUIDygC&biw=1920&bih=938#imgrc=l0jkudZxjbUpNM:) Then take photos of customers in them to share on social media.
5. Print the Ohio Loves Transit postcard (located in the Dropbox selections here: https://www.dropbox.com/sh/496wtvi057jip2q/AAAJYLFzU0j9mi1MxRMqTxMfa?dl=0  and have customers and stakeholders send messages to your local state reps about why they support transit. Then mail those postcards to your state officials
a. The address on the back of the postcard is for the Ohio Statehouse
b. You just need to fill in your state rep or state legislators name above the address line

MORE MONEY INVOLVED
· Some transit agencies have budget money to spare and buy higher-priced “giveaways” for riders imprinted with the Ohio Loves Transit logo
· Examples: LakeTran gave away heart-shaped stress squeezies in 2018, plans to give away heart-shaped pill boxes with OLT logo in 2019. Dayton is looking into OLT logo t-shirts for giveaways. 
· There are many different “giveaways” at price ranges from large retailers – from pens, to nail files, bag clips, etic. (for example, Dayton often looks at www.4imprint.com ) 
FREE RIDES ON “Ohio Loves Transit Day”
· With the approval of a CEO or Board of Directors, in the past some OPTA members have given “Free ride days” on Feb. 14 for OLT day. 
· IF you are able to do this – please with all advertising to customers about the free ride day, include messaging that this is for Ohio Loves Transit Day 2019. 
